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Introduction to Environmental campaign

Steps to Make a Campaign

Ivities

Plan Act

LFA campaign sample




INTRODUCTION
ENVIRONMENTAL
CAMPAIGN The 26th UN Climate Change

e Conference of Parties (COP26)

together we can hold leaders
accountable.
https:/ /wearewatching.org/

.....


https://wearewatching.org
https://www.facebook.com/hashtag/wearewatching?__eep__=6&__cft__%5b0%5d=AZVZPQlvIusKznLahLF2vsJW5eTxKNXYltJhj13rYrYsdZr5335sbCzvbGrsKqALGe_-bx5dyLJG2TtUIUPUxoj-8XTXG80oZEkzzPjWUIBKDkffXGB2F8hly9yb1K_x21LtzI6ewqFYvhGtWTwaXX710X94Ne4NVdiscbsfBAMZqc4kU-0Wg5-k7tLAce3m4IU&__tn__=*NK-R

1. Identify the Issue
2. Know Your Target Audience & Partners
3. Develop Key Messages

Y. Choose Campaign Channels
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PLAN ACTIVITIES

e, WeAreWatching Campaign for
o COP26 used:

1. storytelling videos +

S m— 2. national dialogue +

3. International dialogue
through partners.




LFA CAMPAIGN
1€ 8

FARMER'S WOICE NO FARMER NO FOOD NO FUTURE POLICY DIALOGUE SESSIONS

1. National dialogue
2.Write news/article
post in Lao/Eng
3.Join International
dialogue

LIVE 3‘5.12.7:757’ 24/06/2022 o2 10:00-11:00 TU{]



https://www.facebook.com/laofarmernetwork/videos/868469274021977
https://www.facebook.com/laofarmernetwork/videos/868469274021977

WHAT MAKES A CAMPAIGN
SUCCESSFUL?

ﬁ Strong, emotional message ﬁ

Consistency (posting
weekly]
ﬁ Linking Field realities
> to national policy

ﬁ Real Farmer stories
ﬁ Good visuals [photos, short videos)

ﬁ Collaboration with partners







